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Abstract: The paper examines the impact of the broadcast media particularly the television  medium in

educating the public on Human Immunodeficiency Virus/Acquired Immune Deficiency Syndrome (HIV/AIDS)

as well as caring for the HIV/AIDS infected persons in Edo State, Nigeria. It seeks to find out whether the

television medium has been able to rally round government support for the containment of HIV/AIDS using

the three major towns in Edo State as a case study. Random selection method was adopted and questionnaires

were distributed to the participants and these questionnaires were analysed using simple frequency tables and

percentages. The result showed that television, as a medium of mass communication has been able to raise

awareness on HIV/AIDS through its various programmes, which are geared towards enlightening people about

HIV/AIDS or helping the infected persons to live positively. Intriguingly and curiously it was also found that

this awareness does not reflect in the attitude of people in terms of risky sexual behaviours as HIV/ AIDS

infection is still on the increase in the state. Thus, this paper recommends that television programmers should

explore avenues of rallying stakeholders in the fight against HIV/AIDS.

Key words: Television medium, Edo State, stigmatization, national HIV Sero-prevalence sentinel survey  and

Nigeria

INTRODUCTION

Since 1981 when HIV/AIDS was first diagnosed in

United States of America (USA), the virus has spread

through out the world affecting both the rich and the poor,

urban and rural people alike. Technically speaking, the

HIV which disables the  human immune system is either

of two strains of a retrovirus, HIV-1 or HIV-2 that

destroys the immune system’s helper T cells, the loss of

which causes AIDS (Encarta, 2006). The African

continent has not been spared from this scourge. Statistics

reveal that of the estimated 40 million people infected

with HIV/AIDS at the end of 2005(UNAIDS reports,

2006); at least 70% were residing in Sub Sahara Africa

(Development Management Associates, 2002). The

pandemic had left 1.7 million children as orphans.

Already 18.8 million people around the world have died

of HIV/AIDS; 3.8 million of them are children while 4.1

million were infected with HIV in 2005 and 2.8 millions

died of HIV/AIDS in 2005 alone (UNA IDS reports,

2006).

In Nigeria, the 2005 HIV/AIDS/syphilis sentinel

survey show that 4.4% are living with HIV/AIDS of the

total adult population aged 15-49 years who are still

sexually active. The sentinel survey was compiled from

data collected at antenatal clinics across the country. The

median HIV/ AIDS prevalence among antenatal clinics

has levelled  off at around 4% (FMOH report, 2003).

How ever, such a report is a guideline and cannot be

considered conclusive. Most Nigerian mothers do not

deliver in clinics and not all of them do allow themselves

to be tested for HIV/AIDS test (Afolabi and Adesina,

2005). Nevertheless, Nigeria has the third largest global

number of people living with HIV/AIDS with an

estimated number of between (1.7 million  4.2 million)

behind India and South Africa (UNAIDS Report on the

Global HIV/AIDS Epidemic, 2002)

Countries of the world have been responding to the

challenges of HIV/AIDS through various awareness

campaigns to sensitise her nationals on meaning, mode of

spread as well as prevention of the infection. The media

have played a pivotal role in the fight against HIV/AIDS.

It is often said that education is the vaccine against

HIV/AIDS (Global Media AIDS Initiative, 2004).

Therefore many media organisations are rising to the

challenge by promoting awareness of HIV/AIDS and

educating the general public on its control. In United

States of America, 72% of Americans identify television,

radio and newspapers as their primary source of

information about HIV/AIDS more than doctors, friends

and family . In India more than 70% of respondents said

they had received their information about HIV/AIDS from

television (Global M edia AID S Initiative, 2004).

Similarly, Moto (2004) reports that the advent of the fatal
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health condition in Malawi was made  ublic to the nation

through a newspaper article and radio broadcasts on then

only  broadcasting ou tlet, namely, the Malawi

Broadcasting Corporation (MBC). Moto (2004) further

notes that with the current HIV/AIDS epidemic, the

different media agencies made it imperative to engage in

what is known as  traight talk about sex organs and/or

sexual behaviour.

The above studies corroborate Lindsey (1994) who

argues that the media have a central role in mediating

information and forming public opinion. Thus, the media

cast an eye on events that feed us directly of experiences

and render remote happenings observable and meaningful.

It is in this sense  that the media come across as persuasive

instruments in man  struggle for self liberation and

development. In line with this, Steinberg (1972) observes

that the mass media select and bring to waiting multitudes

a constant flow of detail related to those fruitful dialogues

of differences and concordances upon which free societies

thrive. The strength of media in influencing peoples

perception as well as making society to change their

behaviour may be an essential tool for fighting medical

and social problem such as HIV/AIDS. In other words,

the media could be used to successfully advocate for

behavioural and attitudinal change and more specifically

addressing people living with H IV/AIDS in order to

prevent stigmatization as well as discrimination against

the infected and affected persons.

It is in this direction that Wellings and M acdowall

(2000) affirm that  he strength of the mass media lie in

helping to put issues on the public agenda, in reinforcing

local efforts, in raising consciousness about issues and in

conveying simple information  Adeseye and Ibagere

(1999) reaffirm the powerful influence of media on the

public when they hold forth that  genda setting implies

that the mass media predetermine what issues are

regarded as important at a given time in a given society

Similarly, the development media theory advocates that

the media could be used to facilitate the process of

socioeconomic development of a country (Baran and

Davis, 1995). The theory further holds that by supporting

development efforts, media aid society at large. In other

words, the media particularly the broadcast media could

and should be used to rally people, infrastructure and

institutions in aid of national development in modern

societies. The whole point being made here is that the

media help to prioritize societal issues. Indeed, the media,

particularly  the television medium is outstanding  in this

regard . 

The television medium has powerful influence on
people  perception. Perhaps, this is because of its audio-
visual quality. The medium is unarguably one of the most
important means of communication on planet earth, as it
brings pictures and sounds from around the world into
millions of homes daily. Television as medium of mass
communication does not work in iso lation rather it draws
materials from the society, package them in the form of

programmes and give them back to the same society as
culture (Akpati, 1998). It is in realisation of this fact that
many nations of the world are using the media especially
the television medium to air programmes relating to
HIV/AIDS education and prevention. Previously, there
has been pervasive lack of awareness of and knowledge
about HIV/AIDS. According to recent surveys from over
40 countries more than half young people most at risk
those age 15-24 years have serious misconceptions how
the virus is transmitted (UNAIDS reports , 2006).  

The media organisations have enormous influence in
educating and empowering individuals to avoid
contracting HIV.  Various media outfit have braced up for
this challenge. In India for instance a survey was carried
out and it was found that 70% of the respondents said they
received their information about HIV/AIDS from the
television (Global M edia AID S Initiative, 2004).
Researchers have noted that the Radio Tanzania soap
opera,  wende na Wakati (Let  Go with the Times), which
was first broadcast in 1993, has greatly increased listeners
willingness to discuss issues related to the virus. In short,
the show got people talking. After the programme had
been aired for several seasons, evaluations reported that
65% of respondents said they had spoken to someone
about  wende na W akati and more than 8 in 10 reported
having adopted an HIV-prevention measure as a result of
listening to the programme. South Africa has been using
the media to either mitigate the impact of HIV/AIDS or
increase the awareness through various programmes such
as  eyond awareness I and II campaigns   oul City as well
as a youth programme called  ove Life (Coulson, 2002).

Nigeria is not left behind as various programmes and
paid advertisements are lined up on both television and
radio media with the aim of increasing the HIV/AIDS
awareness and education among the general public.
Programmes such as  mages   ehind the Siege and  etindey
are aired on the television stations around the country that
comprises both satellite and terrestrial stations.  mages is
shown on Ondo State Radio Vision Corporation Stations
(OSRC), Independent Television (ITV) Benin and many
other stations across the nation,  ehind the Siege is shown
on Silver bird Station that is on Satellite and  etindey is on
Nigeria Television Authority (NTA) network service,
which is viewed nationwide. On radio, programmes such
as  lavours   ne Thing at a Time  and so on have been on
the air for some years in Nigeria.

These programmes have been on air in all these
stations for a considerable number of years in a country,
which is badly hit by HIV/AIDS epidemic. It is this
prevalence of the malaise that compels this study to
attempt an investigation of the extent the broadcast media,
particularly the television medium have helped in creating
awareness on HIV/AIDS and society  acceptance of
people living  with HIV/AIDS.  In this context, the study
specifically exam ines the  impact of television
programmes such as  etindey   ehind the Siege   mages
among others, on the psyche as well as attitude of
Nigerians, using Edo State as a case study.



Curr. Res. J. Soc. Sci., 1(3): 111-116, 2009

113

MATERIALS AND METHODS

Setting: The study was carried  out in the three major
towns of Edo state, which are Benin, Ekpoma and Auchi.
The choice of these towns was based on the fact that they
are the most populous and each has at least one higher
institution of learning. They are: the University of Benin
in Benin City, Ambrose Alli University in Ekpoma and
Auchi Polytechnic in Auchi. The presence of students
who are in their prime age makes these towns to be
densely populated, as such; it is likely that they engage in
risky behaviour that can predispose them to HIV/AIDS
infection.

The residents of these towns enjoy at least three
channels of television station: Nigerian Television
Authority (NTA), Edo Broadcasting Service (EBS), Ondo
state Radio vision Corporation (OSRC), Silver bird
Television (STV) and Independent Television (ITV). The
residents are sufficiently exposed to programmes and paid
adverts on HIV/AIDS education such as  mages   ehind
the Siege   etindey which are shown weekly on these
channels. Moreover, the residents of these towns enjoy
reasonable supply of electricity. The Cities are
cosmopolitan in nature because each comprises of
educated and non-educated, civil servants and business
class, students as well as various artisans. Thus the
residents of these towns are exposed to these programmes
and could make an informed opinion.

Participants: A total number of six hundred (600)
respondents participated in the study representing the
residents of the three towns used in the study. These
residents are living in different parts of the towns with
varying demographic variables. Three hundred and twenty
(324) representing 54% are male; female are two hundred
and seventy six (276) representing 46% of the
respondents. 19.5% (117) of respondents fell within the
age bracket of 15-20, 12% (72) within 21-25 age bracket,
14% (84) fell into the age bracket of 26-30, 16.5% (99)
into 31-35 age bracket, 24.5% (147) into 36-40 age
bracket and 13.5% (81) are of 41-above ages. 36% (216)
of respondents are married while 64% (384) of
respondents are single. 27.5% (165) have senior
s e c o n d a r y  e d u c a t io n ,  6 6 . 5 %  ( 3 9 9 )  h a v e
Polytechnic/University education and 6.0% (36)
represents other respondents whose educational
qualifications were not indicated. 132 of the respondents
which represent 22.0% are civil servants, 13.5% are into
business class, 54.0% (324) are students, 4.0%  (24) are
self employed and 6 .5% (39) of respondents are
unemployed. 337 respondents, which represent 89.5%, are
Christians, 5.5% (33) are Moslems, and 4.5% (27) are
traditionalists while 0.5% (3) did not indicate religion.

Design: This paper employed an exploratory survey
design to provide research evidence bearing on the role of
the broadcast media in the prevention and control of
HIV/AIDS infection in Nigeria. This was based on the

development and administration of questionnaire to elicit
required information from the respondents.

Sam ple Size: The sample size  used for this study was six
hundred (600) participants carefully selected   from the
three towns in the state using a stratified random sampling
method. The researchers  randomly selected two hundred
(200) participants from each of these towns.

Instrum ent: The instrument used to elicit responses from
the subjects was a structured questionnaire, designed by
the researchers. The instrument, which had earlier been
validated using people living in Akoko Edo local
government area of the state where they did not receive
the signal of all the television stations available for
viewing in the state. Section   sought background
information from the respondents on  their demographic
variables. Section   contained open ended questions based
on the objective of the study, to which the respondents
were asked to express their opinions on a three  point
likert scale w ith the response format ranging from  es to
Not sure 

Procedure: The researchers  delimited the three towns in
different strata. All the major streets in these towns were
carefully written out and number was assigned to them.
The essence of this was to give the streets in each town an
equal opportunity of being selected for the research. Then,
ten (10) streets were randomly selected using ballot
system thereby having a total number of thirty (30) streets
to work with, that is, ten (10) streets from the three towns.
The researcher administered a total number of twenty (20)
questionnaires to the residents of the streets selected from
each of the towns making a total sum of two hundred
questionnaires per town. In order to make the process of
the listing of the streets as well as administration of
questionnaire easier the researchers employed the services
of enumerators who are familiar with these towns. The
researchers assigned code number to the towns, the streets
as well as the buildings to each of the questionnaire
distributed to the respondents. This method made the
process of administration and retrieval of questionnaire
easy as well as precise as all the questionnaires
administered were retrieved.

Analysis: The data were collated and analysed using
descriptive statistics, such as frequency tables and
percentages.

RESULTS

The result shows that a majority of the  respondents
have access to television set. Of particular interest is the
fact that many of the respondents watch television
programmes on EBS, ITV, NTA Benin, OSRC and STV.
The study was able to establish that a majority of the
respondents are familiar with the various programmes and
adverts that address HIV/AIDS and related issues.
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Table 1:

I tem No Statemen ts relating to o wn ersh ip/ access  to Respo nse Frequency %

 television (TV) sets and programmes

1. Do  you  ow n a te levisio n se t Yes 495 82.5%

No 105 17.5%

2. If no, do you have access to a television set Yes 102 97.1%

No 3 2.9%

3. Do you watch television programmes on Yes 579 96.5%

E.B.S, ITV,  NTA and OSRC No 12 2.0%

No t sure 9 1.5%

4. Ho w f requ ently Ve ry freq uen tly 150 25.0%

Freq uen tly 210 35.0%

Not too frequent 225 37.5%

No t at all 15 2.5%

Table 2:

Item Statements that talk about H IV/AID S awa reness Respo nse Frequency %

5. Are you familiar with TV programmes such as Yes 570 95%

 “Images”, “Behind the Siege” and “Wetindey No 18 3%

 and so on which focus on HIV/AIDS education No t Sure 12 2%

6. Would you say TV has been able to raise the Yes 512 85.3%

 publ ic  consc iousness on  HIV/AIDS No 52 8.7%

No t Sure 36 6%

7. Do you agree that television has been able draw Yes 520 86.7%

 attention of the public to the issues surrounding No 42 7%

 HIV/AIDS infection No t Sure 38 6.3%

8 In your opinion, has television been able to draw Yes 399 66.5%

 the attention of the public to the plight of people No 126 21%

infec ted as well  as  af fected  by HIV/AIDS No t Sure 75 12.5%

9. Do you think TV  has helped to place the problem Yes 429 71.5%

 associated with HIV/AIDS in the public agenda No 90 15%

No t Sure 61 13.5%

Table 3:

Item Statements that talk about the contribution of Respo nse Frequency %

 television towards care and support for the 

HIV/AIDS infected persons

10 . Wo uld you say television has helped to draw Yes 432 72%

 the attention  of the p ublic to th e care an d sup port No 54 9%

 of people  living  with HIV/AIDS No t Sure 114 19%

11 . In your opinion, has television helped the general Yes 510 85%

 public to be more receptive to HIV/AIDS education No 30 5%

 and care for the infected persons No t Sure 60 10%

12. Do  you  agree tha t televis ion h as been  able  to ed uca te Yes 500 83.3%

 the public to avoid risky behaviours and stigmatization No 41 6.8%

 against the HIV/AIDS infected persons No t Sure 59 9.8%

13. Do  you  think  TV  has  been ab le to ra lly relev ant Yes 420 70%

governmental and non-governmental agencies No 96 16%

 to fight HIV/AID S scourge. No t Sure 84 14%

Table 1 shows that 495 respondents, which represent
82.5%, own television set while 105 (17.5%) do not own
a television set. To further ascertain the respondents
awareness of television programmes, respondents who do
not own television set were asked if they had access to
television. The result reveals that 102 respondents, which
represent 97.1%, have access to television as against just
3 respondents (1.2%) who do not have access to
television. From the foregoing , it is clear that a  majority
of the residents who reside in these towns own and have
access to television. 579 respondents (96.5%) watch
programmes on EBS, OSRC, ITV and NTA Benin while
12 (2.0%) of respondents do not and 9 (1.5%) are not
sure. The inference drawn from these responses is that a
majority of the residents of these towns watch television
programmes beamed from the television stations whose
signals are clearly received within the Edo locality. The

respondents who do not watch television that indicated
not sure might have done so on religious or personal
grounds. 150 respondents (25%) watch programmes very
frequently, 210 (35%) watch programmes frequently and
225 (37.5%) watch programmes but not too frequently.
Only 15 (2.5%) respondents do not watch television
programmes at all. These responses go to show that the
residents of the area do not only own TV sets but also
dedicate time to watching TV programmes. This is a
strong indication that television viewing is an important
item in the schedule of their activities. 

Table 2 reveals that 570 (95%) are familiar with some
of the TV programmes that focus on HIV/AIDS
education, 18 (3%) of the respondents are not familiar
while 12 (2%) are not sure. The implication of these
responses is that a majority of the respondents are regular
viewers of programmes such as  mages   ehind the Siege
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and  etindey  It also implies that most of the residents  of
the towns used in the survey are in better stead to give an
informed opinion.  This perhaps is as a result of the
regular electricity and clarity of signals from TV stations
in the locality as against other area in the state. 512
(85.3.5%) of the respondents agreed that television has
helped to raise public consciousness on HIV/AIDS, 52
(8.7%) do not agree while 36(6%) are not sure. 520
(85.3%) subscribe to the view that television has been
able to draw the attention of the public to issues
surrounding HIV/AIDS infection, 42 (7%) do not agree
while 38 (6.3%) of them are not sure. 399 (66.5%)  of the
respondents accept that television has been able to draw
the attention of the public to the plight of people infected
as well as affected by HIV/AIDS while 126 (21%) do not
accept and 75 (12.5%) are not sure. 429 (71.5%)
respondents believe that television has helped to place the
problem of associated with HIV/AIDS  in the public
agenda, 90 (15%) do not believe so and 61 (13.5%) of
respondents are not sure.

Table 3 reveals that 432 (72%) believe that television
has helped to draw attention of the public to the care and
support of people living with HIV/AIDS, 54 (9%) do not
believe so while 114 (19%) are not sure. 510 (85%)
subscribe to the view that television has helped the
general public to be more receptive to HIV/AIDS
education and care for the infected persons, 30 (5%) do
not subscribe and 60 (10%) are not sure. 500 (83.3%) of
the respondents agreed that television has helped to
educate the public to avoid risky behaviours and
stigmatization against the HIV/AIDS infected persons, 41
(6.8%) do not agree while 59 (9.8%) are not sure. A
majority of the respondents, that is, 420 (70%) believe
that television has been able to rally relevant government
and non-governmental agencies to fight HIV/AIDS
scourge, 96 (16%) do not believe while 84 (14%) are
indifferent.

DISCUSSION

The results obtained from this study reveal that
television with reference to the programmes that address
HIV/AIDS has been able to place the problem associated
with HIV/AIDS in the minds of the public. The
consequence of this result is that the programmes under
reference have indeed helped and are still helping to raise
public consciousness on HIV/AIDS vis a vis
stigmatization as well as care and support for the infected
persons. How ever, it is curious to note that this re latively
high awareness does not reflect in the way and manner
people engaged in risky behaviours in the Edo locality. A
pointer to this is the widespread prevalence of sexual
networking among the indigenes of the state. Perhaps, this
act stems from value orientation that people in the locality
have regarding sex not minding the consequences of
HIV/AIDS infection.  The above statement finds strong
support from 2005 HIV/AIDS sentinel survey published
in April 2006 which put the HIV/AIDS prevalence rate in

the state at 4.6% which is higher than the national
prevalence of 4.4%. It also shows an increase in the
prevalence rate when compared to the previous
percentage of 4.3% in the 2003 HIV/AIDS survey
(Federal Ministry of Health, 2004; Federal Ministry of
Health, 2006). The report also estimates the number of
infected persons in the year 2010 at 3.4 millions as against
2.99 million in 2005 sentinel survey (Federal Ministry of
Health, 2006). Perhaps the reason for this is the fact that
residents do not take these television programmes under
reference seriously. In other words, it could be that they
watch these programmes solely for entertainment and
diversionary purposes. It might also be as a result of the
fact that the residents do engage in perceptual bias of  t
cannot happen to me syndrome which may becloud their
sense of awareness about the dangers of exposing
themselves to HIV infection.

Further, the result showed that television has been
able to rally relevant governmental and non-governmental
agencies to fight HIV/AIDS scourge. This seems to reflect
what is on ground in the locality, as there are a number of
governmental and non governmental agencies in the state
that are engaged in various activities aimed at reducing
HIV infection to its barest minimum. These agencies,
among other things, train, empower and encourage the
public to go for voluntary counselling and testing (VCT)
as there are centres where this test can be conducted in all
the government hospital through out the state without
paying one thin dime. The Federal Government of N igeria
(FGN) has also given the fight a political muscle by
passing into law a bill on HIV/AIDS in workplace policy
where the right of the infected person is protected in the
workplace so that they would not be discriminated against
or stigmatised as a result of their HIV status. 

From the foregoing discussion, it could be deduced
that the broadcast media, particularly the television have
to a very large extent created awareness on HIV/AIDS
education among residents of Edo State (Nigerians).
How ever, there seems to be a friction between the
residents sense of awareness HIV/AIDS and the reality of
how they react and treat cases of HIV/AIDS infection.
This is so as most of the  residents confirmed that the
media especially television has sensitize them on the issue
of HIV/AIDS but what obtains on the ground in the
locality point to the contrary. In other words, it is strange
and revealing that the residents, who seem to be very
much aware of HIV/AIDS, do not replicate the same high
sense of awareness as HIV/AIDS incidences are on the
increase in Edo State.

CONCLUSION

It has been argued  edia representation is the primary

source of information on social problems for many people

(Hutson and Liddiard, 1994). This study established that

the television medium and indeed the mass media as a

whole have to a large extent helped in creating awareness

on HIV/AIDS in Edo State. It is against this backdrop that
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the following conclusions have been drawn: Television

with reference to programmes such as  mages   ehind the

Siege  etindey  among others, has been able to create

awareness on the HIV/AIDS. It has been able to place the

problem of HIV/AIDS on the political agenda. How ever,

it appears that most of the populace have seen the need to

translate  what they know into practice as per maintaining

their negative HIV/AIDS status. Based on the above, the

following recommendations are offered for active

consideration by concerned stakeholders in the area of

educating as well as supporting the people living with

HIV/AIDS:

Non-Governmental Organisations (NGOs), relevant
government agencies and other Community Based
Organisations (CBOs) concerned with HIV/AIDS
prevention and control should design empowerment
programmes that will encourage people to willingly go for
HIV Voluntary Counselling and Testing (VCT). They
should also employ television as a weapon in this
advocacy.

While giving pre-test counselling emphasis should be
placed on ways of reducing stigmatization among people
thereby gearing them to know their HIV  status, as  people
are scared to go for test because of fear of being
stigmatized.

Television programmes should focus on attitudinal
change that will neutralise the perceptual bias of  t cannot
happen to me syndrome, which predisposes people to HIV
infection.

Emphasis should also be put on value reorientation as
our values determine our behaviour or the extent to which
we react to what we hear or see.

Television programmers should explore avenues of
rallying stakeholders in the fight against HIV/AIDS as
well as working in conjunction with the various tiers of
government to address critical issues of poverty,
unemployment, and gender based abuses which tend to
aggravate the malaise as these problems have direct
relationship to HIV/AIDS infections.

Lastly, television managers should endeavour to rally
corporate organisations within their locality to take up
challenges in the area of care and support for the infected
as well as affected persons as part of their social
responsibility to their host community.
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